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Country and Regional Office Website Presence

Arab States
(15 COs+RO+2 project sites)

Asia Pacific :
(22 COs+RO+ 2 Representation Officer | k

Eastern Europe and Central Asia
(17 COs+RO+1 project site)

East and Southern Africa
(21 COs+RO+Representation Office)

Latin America and the Caribbean
(20 COs+RO)

West and Central Africa
(22 COs+RO)

UNFPA Programme Countries
without a website



UNFPA Social Media Presence

363 Social Media

Channels
Arab States RO s >
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Executive Summary
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Global Website

The global website performed exceptionally in 2021 and saw a 44 per cent increase in users compared to the prior year. This is likely due
to a combination of successful campaigns such as “bodyright”, “The Virtual is Real” and “My Body Is My Own” and outperforming of
language content, in particular in French. Additional factors were the improved search engine and performance optimization after the
relaunch to Drupal 9 and increase Social Media ad spend in 2021. Knowledge-based content such as listicles and FAQs continue to
perform particularly well.

Global Social Media Channels

UNFPA saw some of its greatest growth on social media in 2021 with a 20 per cent increase in followership and 35 per cent
increase in engagement compared to 2020. In addition to significantly scaling up our influencer outreach and content
collaborations, we established a key new audience amongst 18 - 24 year olds (Gen Z). Increased frequency of posts coupled with
the production of original content were contributing factors to our success. An additional factor was our investment in paid
advertising, which led to upwards of 44 million people reached through our global campaigns.

Country & Regional Offices

UNFPA Country and Regional Office website traffic continues to improve steadily with 4.5M user in 2022, a remarquable 300 percent
increase in the last five years. UNFPA Offices continue to prioritize quality content showcasing programme results to reach wider
audiences. In 2022, UNFPA's strong humanitarian response led to the creation of new templates to support the efforts of the COs
during emergencies. Across all regions, creative informational content published in 33 languages related to the three transformative
goals continues to capture the interests of the public.




Key Insights - Global Website

1.  Aremarkable 44% rise in traffic on
global website from 2020.

2. Over proportional rise in traffic on
French and Spanish language
versions.

3. Interactive campaign content largely
outperforms all other content.

4. Improved Google ranking as a result
of SEO work.
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Website audience
more than tripled in
five years.

Web

e (2018 - 2022)

Users

8,000,000

6,000,000

4,000,000

2,000,000

2018 2019 2020 2021 2022

Year



Continuous growth of French
and Spanish websites:

French & Spanish grew by
18.6% from 2021 to 2022.

French grew by 93.8% from
2021 to 2022. Spanish
decreased by 12.7%.

167,396

122,134

and French

358,681

1,000,000

[ Spanish [l French

2,000,000

Web
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1,589,418

3,000,000



Web

Where did the traffic come from?

Rise in traffic due to:

2020
B 2021
e Social Media is driving 56% Other websites TR m 2022
more traffic in 2022
compared to 2021. =
Social media 792,997
1,239,120
o aeees
: oogle & other search 2,687,305
{ 2,719,586
0 1,000,000 2,000,000 3,000,000

Users



Main campaigns - Pageviews

Day of the - )
Bill
girl child 8 Billion Bodyright

523,821 673,262 2,110,789

EN | 327,832 EN | 376.801 EN | 1,166,191
SP | 103,194 sP | 76,988 SP | 344,227
FR | 84,052 FR | 86,537 FR | 591,296
AR | 705 AR | 71,228 AR | -

® Pageviews

Day of the girl child
200,000

8 billion
Bodyright

100,000

February 2022  March 2022 April 2022 May 2022 June 2022 July 2022 August 2022 September 2022 October 2022 November 2022 December 2022
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Traffic to the website from Social Media
All channels have seen an increase in

traffic driven to the site. 1,250,000

Because of paid ads, Social
Media referrals are dominated
by Facebook.

1,000,000

Traffic from LinkedIn 750,000
increased 3.5 times in the last |

year.

Instagram has seen a 35% | .. 500,000 ol Bl BT
increase in referral traffic.

Twitter’s referral traffic has

doubled in the last year.

250,000

275612460 17,078,210 65422

Instagram Twitter LinkedIn Facebook




After a dip in referrals to the site, video
traffic from YouTube has nearly

quadrupled.

Likely due to increased MCB resources to

multimedia.

Sessions from Youtube

to website

6,000

4,000

2,000

Video for web

B 2020 W 2021 [0 2022
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YouTube




1Users under 18 are not considered in this statisti
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Users by age

Gender by
region
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jlobal website: Gender and Age oo

Age of users
65+

12.9%

B Male [@ Female

1,000,000
80,566 419017
230,527
500,000 et
2122 400,181
250,000 TR

99,476

11,880

139,405 18799

Americas Asia Africa Europe Oceania
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*New to top 10 in 2022

*Audience demographic data is limited to ~88% of
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bodily autonomy 1 fgm
sexual education 2 female circumcision in africa
family planning 2 midwifery

women in ukraine 3 gender equality

2022 Google Stats

Average CTR

2 S

Total clicks

11.1M

Total impressions

439M

vs 2021 Google Stats

Total clicks

9.52M

Average CTR

2.7%

Total impressions

353M
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How many keywords does the UNFPA website rank for on page #1 of Google?
(Global website only, WW)

10,000

9,000

8,000

7,000

6,000

5,000

4,000

3,000

2,000

1,000

Jan 2017 Jan 2018 Jan 2019 Jan 2020 Jan 2021 Jan 2022 Jan 2023

Source: Ahrefs, global rankings
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nd-of-year boost in traffic

SEO Users - 2022 (blue) vs 2021 (orange)

350,000
300,000
250,000
200,000
150,000
100,000

50,000
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@ SEQ Users (2022)  s=====SEO Users (2021)

Source: Google Analytics




bodyright

bodyright (French)

Homepage

8 Billion

bodyright (Spanish)

Day of the girl child

Jobs

Gender equality FAQS

Sexual and reproductive
health (Spanish)

FGM FAQs

250,000

500,000

Pageviews

750,000

o0
Web [ N N )
1,000,000

Al



*data showcases SWOP and annual report publica

News

Users

1,500,000

Web ®°®@

1,000,000

500,000

2017 2018 2019 2020 2021 2022

Publications (PDF Vs. Interactives)

I Interactive reports [l PDF Publications

1,250,000

1,000,000

750,000

500,000

250,000

0
Resources 2017 2018 2019 2020 2021 2022

Users

1,250,000

1,000,000

750,000

640,526

500,000

250,000

2017 2018 2019 2020 2021 2022
Year



7 things you might not know about
child marriage

31,234 pageviews
07 February 2022

In_her words: A child bride from
Yemen forced to grow up too fast

3,523 pageviews
10 February 2022

5 ways the world is changing how it
sees menstruation

2,499 pageviews
26 May 2022

Web ®°@

d and viewed in 2022 - @

Fear and optimism as world
population poised to reach 8
billion — amid historic fertility
slowdown

2,498 pageviews
11 July 2022

Gender and income inequalities
driving teenage motherhood in
developing countries, new report
confirms

2,015 pageviews
05 July 2022

Key Insights

Listicles largely outperform traditional news stories.

In this case the “Bodily autonomy: busting 7 myths” listicle
generates more than twice as much traffic than the next four
news stories combined.

20


https://www.unfpa.org/news/7-things-you-might-not-know-about-child-marriage
https://www.unfpa.org/news/7-things-you-might-not-know-about-child-marriage
https://www.unfpa.org/news/her-words-child-bride-yemen-forced-grow-too-fast
https://www.unfpa.org/news/her-words-child-bride-yemen-forced-grow-too-fast
https://www.unfpa.org/news/5-ways-world-changing-how-it-sees-menstruation
https://www.unfpa.org/news/5-ways-world-changing-how-it-sees-menstruation
https://www.unfpa.org/news/fear-and-optimism-world-population-poised-reach-8-billion-amid-historic-fertility-slowdown
https://www.unfpa.org/news/fear-and-optimism-world-population-poised-reach-8-billion-amid-historic-fertility-slowdown
https://www.unfpa.org/news/fear-and-optimism-world-population-poised-reach-8-billion-amid-historic-fertility-slowdown
https://www.unfpa.org/news/fear-and-optimism-world-population-poised-reach-8-billion-amid-historic-fertility-slowdown
https://www.unfpa.org/news/gender-and-income-inequalities-driving-teenage-motherhood-developing-countries-new-report
https://www.unfpa.org/news/gender-and-income-inequalities-driving-teenage-motherhood-developing-countries-new-report
https://www.unfpa.org/news/gender-and-income-inequalities-driving-teenage-motherhood-developing-countries-new-report
https://www.unfpa.org/news/gender-and-income-inequalities-driving-teenage-motherhood-developing-countries-new-report

Top 5 News of all time viewed in 2022 Web © o@!

Bodily autonomy: Busting 7 myths
that undermine individual rights
and freedoms

Top 5 things you didn’t know about
female genital mutilation

37,616 pageviews

58,818 pageviews 05 February 2019

14 April 2021

7 things you might not know about
child marriage

Ten actions for a more equal world
Spanish Language

42,160 pageviews

31,234 pageviews

16 October 2017 _
o ATHE s 07 February 2022
Lo |
How Has the World Changed in Key Insights
the Last 20 Years?
SR E Mg Four of the top five news stories are listicles.

Views on the top five news articles decrease by 20% per

40,116 pageviews cent from 2020.

07 April 2014

21



https://www.unfpa.org/news/bodily-autonomy-busting-7-myths-undermine-individual-rights-and-freedoms
https://www.unfpa.org/news/bodily-autonomy-busting-7-myths-undermine-individual-rights-and-freedoms
https://www.unfpa.org/news/bodily-autonomy-busting-7-myths-undermine-individual-rights-and-freedoms
https://www.unfpa.org/es/news/diez-acciones-para-un-mundo-mas-igual
https://www.unfpa.org/news/top-5-things-you-didnt-know-about-female-genital-mutilation
https://www.unfpa.org/news/top-5-things-you-didnt-know-about-female-genital-mutilation
https://www.unfpa.org/es/news/como-ha-cambiado-el-mundo-en-los-ultimos-20-anos
https://www.unfpa.org/es/news/como-ha-cambiado-el-mundo-en-los-ultimos-20-anos
https://www.unfpa.org/news/7-things-you-might-not-know-about-child-marriage
https://www.unfpa.org/news/7-things-you-might-not-know-about-child-marriage

Top 5 Spanish News of all time viewed in 2021

Ten actions for a more equal world

42,160 pageviews
16 Oct 2017

How Has the World Changed in the

Web ©°@

Nine things you need to know

about periods and the pandemic

Last 20 Years?

40,116 pageviews

11,732 pageviews
28 May 2020

Top 5 things you didn’t know about
female genital mutilation

10,904 pageviews

7 Apr 2014 05 Feb 2019
, Three things you need to know Key Insights
/ about contraceptives and _ ) _ o
COVID-19 The top five Spanish news stories are all listicles and all
fifsﬁ% e / - from New York.
- jj i /Y . Overall pageviews of Spanish news stories decreased by
- Yy & 27,153 pageviews 32.68% compared to 2021. However, top news gained
i) I/ | 25 Sep 2020 more views since 2021. 2


https://www.unfpa.org/es/news/diez-acciones-para-un-mundo-mas-igual
https://www.unfpa.org/es/news/como-ha-cambiado-el-mundo-en-los-ultimos-20-anos
https://www.unfpa.org/es/news/como-ha-cambiado-el-mundo-en-los-ultimos-20-anos
https://www.unfpa.org/es/news/nueve-cosas-que-usted-debe-saber-sobre-los-periodos-y-la-pandemia
https://www.unfpa.org/es/news/nueve-cosas-que-usted-debe-saber-sobre-los-periodos-y-la-pandemia
https://www.unfpa.org/es/news/tres-cosas-que-debe-saber-sobre-los-anticonceptivos-y-la-covid-19
https://www.unfpa.org/es/news/tres-cosas-que-debe-saber-sobre-los-anticonceptivos-y-la-covid-19
https://www.unfpa.org/es/news/tres-cosas-que-debe-saber-sobre-los-anticonceptivos-y-la-covid-19
https://www.unfpa.org/es/news/5-cosas-que-no-sabias-sobre-la-mutilacion-genital-femenina
https://www.unfpa.org/es/news/5-cosas-que-no-sabias-sobre-la-mutilacion-genital-femenina

Top 5 French News of all time viewed in 2021

Causes and Consequences of
Population Growth in Mozambique

Five ways climate change hurts
women and qirls

14,329 pageviews

25 Oct 2011 1,874 pageviews

16 Aug 2021

Bodily autonomy: Busting 7 myths
that undermine individual rights
and freedoms

Three things you need to know
about contraceptives and
COVID-19

2,411 pageviews 1,820 pageviews

25 Sep 2020 14 April 2021
Key Insights
How Has the World Changed in
the Last 20 Years? Four of the top five news stories are listicles.
Four of the top five news stories are from New York.
2,241 pageviews Overall pageviews for FR news stories decreased by
7 Apr 2014 1.82% compared to 2021. However, top viewed pageviews

23

are significantly higher.


https://www.unfpa.org/fr/news/causes-et-consequences-de-la-croissance-demographique-au-mozambique
https://www.unfpa.org/fr/news/causes-et-consequences-de-la-croissance-demographique-au-mozambique
https://www.unfpa.org/fr/news/contraceptifs-et-covid-19-trois-points-essentiels
https://www.unfpa.org/fr/news/contraceptifs-et-covid-19-trois-points-essentiels
https://www.unfpa.org/fr/news/contraceptifs-et-covid-19-trois-points-essentiels
https://www.unfpa.org/fr/news/cinq-facons-dont-les-changements-climatiques-affectent-les-femmes-et-les-filles
https://www.unfpa.org/fr/news/cinq-facons-dont-les-changements-climatiques-affectent-les-femmes-et-les-filles
https://www.unfpa.org/fr/news/comment-le-monde-t-il-change-ces-20-dernieres-annees
https://www.unfpa.org/fr/news/comment-le-monde-t-il-change-ces-20-dernieres-annees
https://www.unfpa.org/fr/news/autonomie-corporelle-deconstruire-7-idees-recues-qui-reduisent-les-droits-et-libertes
https://www.unfpa.org/fr/news/autonomie-corporelle-deconstruire-7-idees-recues-qui-reduisent-les-droits-et-libertes
https://www.unfpa.org/fr/news/autonomie-corporelle-deconstruire-7-idees-recues-qui-reduisent-les-droits-et-libertes

blished and viewed in 2022
o @ DELIVERING ON THE Deit

TRANSFORMATIVE RESULTS
UNFPA @

s i) P
P B 22A9IMOD-A ina diverse and
Strategic Plan

changing world
2022-2025

ovisqol

The case foraction in the ‘
neglected risis of
unintended pregnancy

UNFPA Strateqgic Plan
2022 - 2025 2021 UNFPA adaptive Planning, 2022-2030
management model

UNFPA Annual Report The A-Compass: The UNFPA Strategy for Family

State of World Population
2022

1,354 pageviews
18,170 pageviews 10,309 pageviews 2,880 pageviews 792 downloads
1,692 downloads 1,292 downloads 1,258 downloads Nov 2022
Jan 2022 June 2022 Apr 2022

218,979 pageviews
17,451 downloads
Apr 2022

e content over PDF downloads.
s reflect the specialised audience our publications appeal to.

24



https://www.unfpa.org/swp2022
https://www.unfpa.org/swp2022
https://www.unfpa.org/strategic-plan-2022
https://www.unfpa.org/strategic-plan-2022
https://www.unfpa.org/annual-report
https://www.unfpa.org/annual-report
https://www.unfpa.org/publications/unfpa-strategy-family-planning-2022-2030
https://www.unfpa.org/publications/unfpa-strategy-family-planning-2022-2030
https://www.unfpa.org/publications/compass-unfpa-adaptive-management-model
https://www.unfpa.org/publications/compass-unfpa-adaptive-management-model
https://www.unfpa.org/publications/compass-unfpa-adaptive-management-model

Top 5 Publications of all time viewed in 2022

Buliding a health - ! ‘- : E,DM Tm" /{:,ﬂcﬂ{lﬁg%%n W

Kforce 1 v 1 A
:zﬂ?;zene(:?ds | éToNM\XS a,%’ ///

=R K =1 UNFPA

orld pBpulation 2022

ADVOCAc :
mMWéﬁJ - Strategic Plan

Ki‘g“%

2022-2025

State of World Population State of the World’s State of World Population UNFPA Strategic Plan International Conference

2022 Midwifery 2021 2021 2022 - 2025 on Population and
Development Programme
of Action

218,979 pageviews 20,780 pageviews 20,442 pageviews 18,170 pageviews 8,595 pageviews

17,451 downloads 2,478 downloads 3,829 downloads 1,692 downloads 3,403 downloads

Apr 2022 May 2021 Apr 2021 Jan 2022 Sept 2014

Key Insights

e SoWP continues to dominate publication rankings. Pageviews saw a phenomenal increase of 10x more views than last year.
e \We might consider the two publications from 2014 and 2011 as flagship publications with an extended shelf life. Incidentally, they are
also joint publications created with other UN agencies. *


https://www.unfpa.org/publications/international-conference-population-and-development-programme-action
https://www.unfpa.org/publications/international-conference-population-and-development-programme-action
https://www.unfpa.org/publications/international-conference-population-and-development-programme-action
https://www.unfpa.org/publications/international-conference-population-and-development-programme-action
https://www.unfpa.org/swp2022
https://www.unfpa.org/swp2022
https://www.unfpa.org/sowmy
https://www.unfpa.org/sowmy
https://www.unfpa.org/strategic-plan-2022
https://www.unfpa.org/strategic-plan-2022
https://www.unfpa.org/sowp-2021
https://www.unfpa.org/sowp-2021

Key Insights

The high and ever increasing traffic in §
GBV and SRH reflects UNFPA’s thought
leadership in the area but other importaht
issues like Maternal Health and |

Midwifery drive less traffic.

COVID-19 that was one of the leading

topics in 2020 is no longer in the top

tic Areas in 2021 vs. 2022 Web

.Cé

75,000

50,000

25,000
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W 2021 page views B 2022 page views
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Social Media

Key Insights - Social Media

Targeted influencer activations and creative
content collaborations accelerate growth and
reach on Instagram, where we increased our
followers by 20% and engagement by 220%.

We are finally reaching young people aged 18
- 24 (Gen Z) on social media. This age group
offers our largest growth opportunity.

As organic engagement sharply decreases on
today’s major social media platforms like
Facebook and Twitter, additional investment
in paid advertising is needed to compensate.

27



Key Insights
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Channels Overview Social Media
TWITTER FACEBOOK INSTAGRAM LINKEDIN
2022 306,500 (+14%) | 510,000 (+38%) | 170,000 (+16%) | 552,900 (+42%)
2021 267,700 (+14%) | 368,800 (+3%) | 146,074 (+20%) | 388,100 (+53%)
2020 235,700 (+13%) | 358,600 (+4%) | 120,811 (+45%) | 254,200 (+67%)
2019 208,800 344,300 83,249 152,300

in

LinkedIn
35.9%

Instragram

11.0%

Followers 2022

Facebook

Twitter

19.9% 28



*Audience demographic data as not availableffor Linkedln'and
Twitter. Gender is not available on LinkedIn

oo
‘X 10) A

Social Media oo

I Facebook 2020 [l Facebook 2021 Wl Facebook 2022 [l Instagram 2020 [l Instagram 2021 [ Instagram 2022

13-17

18-24 24-34 35-44 45-54 55-64 65+

1 Women [ Men
80%

60%

40%

20%

Facebook Facebook Facebook
2020 2021 2022

2020 2021 2022



t on Social

Social Media

FACEBOOK FACEBOOK
TWITTER ORGANIC TOTAL INSTAGRAM LINKEDIN
2022 | 121,138 (+67%) | 34,341 (+21%) | 87,495 (-48%) | 153,341 (151%) | 213,353 (238%)
2021 | 72,416 (-21%) | 28,304 (-19%) | 169,979 (-15%) |60,959 (+219%) | 62,979 (225%)
2020 | 92,479 (-3.2%) | 35,112 (+28%) |200,290 (+632%) 19,067 19,337
2019 95,617 27,347 27,347 . -

in

LinkedIn
37.1%

Total Engagement

Facebook

*Instagram and LinkedIn were not on Social Studio in 2019.

15.2%

4

Twitter

Instragram

26.7%




Social Media

.Cé

2019 - 2022 Evolution n

Key Insights

Facebook
== 2019 == 2020 == 2021 == 2022

6000

Afghanistan crisis

e

4000

2000

*Engagement: Likes + Shares + Comments
31




Social Media

.Cé

Key Insights § ‘ 2019 - 2022 Evolution 9
Twitter
w= 2019 == 2020 == 2021 == 2022
20000

s, ¥ /\,
10000

5000 7 - i

*Engagement: Retweet + Replies + Favorites 4

32
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Social Media

Key Insights | 2020 - 2022 Evolution’

Instagram
B

o _

10,000 /\
g /\
Q x> Q D & S o & & @ 2
R I P P
N4 QQ el Q’@ O(' 6\0 000
® < Q
*Engagement: Likes + Comments
y 33

? *Instagram was not on Social Studio in 2019.
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Key Insights

*Engagement: Likes + Comments

2020 - 2022 Evolution*

LinkedIn

== 2020 == 2021

Social Media

= 2022

'YX
XX
ol e

o /\/

W
Z 4/\’_‘
0
Q
0'66 K é\ 0&(\ VQ\\ \‘\6\ 3\)(& 3\»\* q\)é' <\\,°0\ 60?} e ((\00\
B’bo QQ‘P‘ ~ VP Q\?I O(}' 6\0 0('0
&F R

*LinkedIn was not on Social Studio in 2019.
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erforming promoted .
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Social Media 4 ]

Key Insights
500,000

women and girls are
estimated to be living
with fistula globally.

Engagements: 17,119 Engagements: 11,353 Engagements: 7,339
Reach: 4,675,304 Reach: 4,160,768 Reach: 5,103,636
Engagement Rate: 0.3% Engagement Rate: 0.3% Engagement Rate: 0.1%

and again,

Engagements: 4,775 Engagements: 3,817 Engagements: 2,988
Reach: 23,0006,258 Reach: 1,562,436 Views: 2,560,481
Engagement Rate: 0.02% Engagement Rate: 0.2% Reach: 3,195,918

Engagement Rate: 0.1% 35



Key Insights

Engagements: 447
Reach: 12,899
Engagement Rate: 3.4%

Engagements: 261
Reach: 9,189
Engagement Rate: 2.8%

Engagements: 424
Reach: 14,858
Engagement Rate: 2.8%

Engagements: 210
Reach: 30,199
Engagement Rate: 0.7%

Social Media

eoe
eoe
ol e

Engagements: 411
Reach: 4,700

Views: 6,900
Engagement Rate: 8.7%

Engagements: 204
Reach: 4,114
Engagement Rate: 4.9%

36



